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BO3MOXHOCTH UCITOJIb30OBAHUA KOHHEIITHOI'O METOJA
HA 3AHATHUSAX IO AHIJIMACKOMY S3BIKY CO CTYJEHTAMUA

B BY3E (HA MPUMEPE JEKCUKH DKOHOMWYECKOT O
JINCKYPCA)

B crathe paccmaTpuBaeTcs mporecc BHEIPECHHS KOHIICTITHOTO METOja B
MPAKTUKY TPEToAaBaHus aHTJIMACKOTO SI3bIKA B By3€. AKTYaJIbHOCTh UCCIIEIIO-
BaHUs OOYCIIOBJIEHa HEOOXOAMMOCTBIO TIOMCKA MyTEH CHCTEMHOTO M3y4YeHUs
OTJICTIBHBIX JEKCUYECKUX €IMHMII, CIIOBOCOYETAHHUM U (hpa3, BXOASIIUX B KOH-
KpPETHBIA KOHIENT, B By3e. Llerab paboThl 3aKitoUaeTcsi B OLIEHKE MOTEHIHAIa
KOHIIENTHOTO METO/a MPU (POPMUPOBAHUU JIEKCUYECKOTO HABBIKA MPU U3yUe-
Huu tembl «Marketing» co cryaentamu. [IpuBoasTcs omnpeneneHus MOHATHI:
KOHIIENTHBIA METOJ] U KOHIIETITHO-OPUEHTHPOBAHHOE OOyueHHe. AHAIU3HUPY-
I0TCS 0COOEHHOCTH padOTHI ¢ MAaTEPUAIOM Ha KaXkJIOM U3 3TaroB (popmMupoBa-
HUS JICKCHYECKOTO HaBBIKA: CEMAaHTU3AIINS, TICPBUYHOE U BTOPUIHOE 3aKPETLIC-
HUE CJIOB. MeToIbl MCCIIeIOBaHUS BKITIOYAIOT B ceOsI CHHTE3 U aHAJIN3, JIOTHYe-
CKHI METO]I, METOJ] KOHTCHT-aHaIM3a. MaTepuanoM /i U3YICHUS TTOCITY KN
TEOPETUUYCCKUE UCCIICIOBAHUS B 00JIACTH METOJIMKH MPETOIaBaHMsI HHOCTPaH-
HOTO $5I3bIKa, a TAK)KE ayTeHTUYHbIC cTaThu xKypHana The Economist. B pe3yinb-
TaTe OBLIM MPEJICTABICHBI CIIOCOOBI BU3YyaJIbHOTO 00eCredeHus] HaATJISTHOCTH
NP U3YYEHUU KOHIIETITOB, MPEIOKEHBI HJIeU NI (OPMHUPOBAHUS Y YUAIIUXCS
OOIIEKYNBTYPHBIX MPEACTABICHUN O MOHATUAX «PBIHKA» M «PHIHOYHBIE MeXa-
HU3MBD).

Knrouesvie cnosa: xonyenmuwlil Memoo, KOHYENnmMHO-OPUESHMUPOBAHHOE
obOyuenue, KOHYenmyaivbHas memagopa, MeHmMaIbHbll IeKCUKOH, IKOHOMUYe-
CKUll OUCKYPC, Oonbuiue uoeu, CeMaHmu3ayus, 1eKcema, 1eKCU4ecKuli Hagbix.

Beenenue. [1osBrIeHrE HOBBIX TEXHO-
JIOTUH ¥ METOJ0B OOyYeHHsS HHOCTpPAH-
HOMY $3bIKy B II€JarOTMYECKON Hayke
HEM30e)KHO TpeOyeT MOUCKa COBPEMEH-
HBIX IIyTE€H pelIeHUs] TPYAHOCTEN, BO3HU-
KAaIOUIUX B IIPOLIECCE OCBOEHHsS HOBOIO
Marepuana. B Hactosiee BpeMs ydeHbIE
OTMEYAIOT  IIOCTOSSHHOE  YKPYIIHEHHE
HAay4YHOT'O 3HaHHs, KOTOPOE ceryac mpea-
CTaBIIIeT COOOM OOBEMHBIN MAacCHUB HH-
dbopmanmu, HyKIAIOUIUICS B TOCTOSTHHOM
OpraHu3aluy U CUCTEMATU3ALU Y.
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Ha ¢one npouecca moBcemMecTHOro
COBEpILICHCTBOBAHMS U YTOYHEHUS 3Ha-
HUS B KOTHUTHUBHOW JIMHTBUCTUKE, B
CBOIO Ouepellb, 3apoJAMJIOCH HOBOE
HalpaBJIeHUE — KOHUENTOJIOTUsl, HayKa O
KOHIIeNTax. B pamMkax gaHHOTO Hampas-
JeHUSl yYeHbIE MBITAIOTCA pa3paboTaTh
OPUHLMUIBl B3aUMOJEUCTBUS JIEKCHUYE-
CKMX €JMHUIl B MEHTAJIbHOM JIEKCUKOHE
KOHKPETHO B3ATBIX JIIOJEH, a TaKxke
MpeAIaraloT CrIocoObl PacIIMpEeHUs ce-
MaHTHYECKOro noJjs yenoseka. Ciuenyet
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OTMETHUTH OOJIBILION MHTEPEC YUEHBIX K OCO-
OEHHOCTSIM U3MEHEHUS CTPYKTYPHO-CEMAH-
TUYECKUX MTApaMETPOB CJIOB U CHHTaKCHYe-
CKUX KOHCTPYKIIMIA B Pa3IMYHBIX TEKCTaX,
B TOM 4YHCJI€ U B KOHOMHUYECKOM JIHC-
kypce (A. Il. YUyaunos, A. H. bapanos,
E. W. lleiiran) [3]. IIpouecc ocMbIcaeHUs
3aKOHOMEPHOCTEH pEeyeBOro IOBEICHUS
J0JIell B paMKax 3KOHOMHUYECKOW Tema-
TUKU COYETAET B ceOe 1Ba OCHOBHBIX KOM-
MOHEHTA: JIEKCUKY MpOo(ecCHOHATbHOIO
OOIIEHNs CHEIHUAUCTOB ATOM cdepbl U
MEXIIMYHOCTHOE 001IeHNE TPOAABIIA U TTO-
Kynaressi, pyKOBOAMTENS M COTPYIHUKA
npennpustus [Tam xe, c. 44].

W3ydeHne JEKCHUECKUX eIUHUI] U
CJIOBOCOYETAHUM, BXOISIIUX B 0a30BbIE
KOHIIETITHI 5KOHOMHYECKOTO JIMCKypCa, Ta-
KH€ KaK PBIHOK, TTOKYIATeNH, POIaBIbl U
npyrue, 0e3yCciI0BHO, JOJKHO OMHUPAThCS
Ha KOHTEKCT. Tak, COBpeMEHHBIE UCCIIEN0-
BaHUS B O0JIACTM METOJIUKU OOyueHUs
WHOCTPAHHBIM SI3bIKAM aKTHBHO HCIIONb-
3yIOT JIaHHbIE KOTHUTHBHBIX HAyK JUIs
(bopMynupOBaHUsl COOCTBEHHBIX KOHIIETI-
UM npenojaBaHus. Teopust KOHIIENTOB
TaKXke He ocraiach B cTopoHe. Oreye-
CTBEHHBIMU U 3apyO€KHBIMU HCCIIEOBA-
tensmu (KO, B. TlorpeGnsik, Anbnun
FOanb, H. JI. ITamkosckas [7]; C. B. Uep-
HeimoB [10]; Jlun Opukcon [11]; HaBua
[Tepxunc [14]; Yapnb3 Pangamn, M. B. I'a-
cunen, H. A. Asneenko, A. M. Muxaii-
noBa, O. JI. ®enopos, T. B. [1amenko [1])
ObUIM OIpeneeHbl MPUHIUIHATIBLHO HO-
BbI€ HAIIPABJICHUS] COBPEMEHHBIX HUCCIIE0-
BaHUIl B CUCTEME NpENOJIaBaHUsi — KOH-
HENTHBIA METO/ U KOHIIENITHO-OPHUEHTHPO-
BaHHOE oOyudeHue (Concept-based
Learning & Teaching (CBL)). Ogna u3
KITFOUYEBBIX PadOT, (OPMHUPYIOUINX IOJIO-
xenust CBL, onybnukoBana B 2002 roxy
aMEPUKAHCKUM YYEHBIM U KOHCYJIbTAHTOM
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B cepe obpazoBanust H. Lynn Erickson
[11].

HenpasnueiM ocTaeTcst BOmpoc o cooT-
HOIIICHUH HEIaBHO O(POPMUBIIETOCS KOH-
HENTHOTO METOJIa M TaKUMHU METOJrYe-
CKUMHU KOHUEHIMSAMH, KaK JIEKCHUECKUUN
MOAXOJ U KOMMYHUKATUBHBIA MeTof [1],
KOTOpbIE Ha CETOJHSIIHUIA MOMEHT OCO-
OEHHO YacTO UCHOJIB3YIOTCS MpernojiaBaTe-
JISIMU MTHOCTPAHHBIX SI3BIKOB.

Bomnpocsl opmupoBanus u nocieno-
BaTEJbHOIO, IUIAHOMEPHOTO PpPAa3BUTHUS
JEKCUYECKOr0 HaBbIKA IIKOJbHUKOB U
CTYJIEHTOB, H3YYalOlUX HHOCTPAHHBIN
SA3bIK, OBLIM CPOPMYIHPOBAHBI YYEHBIMU
E. U. TTaccoBeim [6], H. JI. I'anbckoBoii [2],
Maiikiom Jlptoucom [12], JIsBugom CrieH-
cepoM [18]. CTout 3amMeTuTh, YTO MpoLIECC
OCBOEHMS JAHHOTO HaBBIKA TOTYUHSETCS
3aKOHAM KOHLIENTHOrO Metona. Hampu-
Mep, pa3lIn4Hble CIOCOOBl CEMaHTHU3AlUU
cioBa [2], «recycling» [18], komneHcaTus-
Hbl€ (alanTUBHbIE) YMEHHS [2] MO3BONISAIOT
3aJIeiCTBOBATh  KPEATHMBHOE  MBILIUICHUE
CTYZICHTOB M cOOpaTh OTJENbHbIEC (DaKThI 00
U3y4yaeMoOM IpeIMeTe B €IMHOE MEHTalb-
HOE TpeJICTaBlIEHHE, a TaKKe ONpeaeuTh
MECTO 53TOr0 SBJEHHUS B HALMOHAIBHO-
KyJbTYPHOM ITPOCTPAHCTBE OOIIECTBA.

OOpatuMmcst K CYIIHOCTH TOHSATHUS
KOHIIETIT» B SI3bIKO3HAHWU U METOJUKE
npenojasaHusa. EciM B KOTHUTHBHOU
muareuctuke (M. A. Crepuun, M. C. Cao-
MaTHHA) TOHSTUE «KOHLENT» BBICTyHAeT
HEKUM «MEHTAJIbHBIM 00pa3oBaHHEM C
BHYTPEHHEH JIOTUYECKH CBSI3aHHOW CTPYK-
TYpO# 3JIEMEHTOB, a TAKXKE XPaHSIIUM B
ceOe BeCb MaCCUB SHIUKIIONEUYECKUX U
OBITOBBIX 3HAHWI O mpeameTe» [8], To B
METOJMKE KOHIIENT — 3TO MEHTaJbHbIN
KOHCTPYKT, OpraHusyrouiasi ujaes, KOTo-
past kareropusupyet (0600maer) HAOOP
MIPUMEPOB.
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Takum 00pa3oM, KOHLIENITHI 00JIaat0T
CIEAYIOUIMMHU CBOWCTBAMU:

— SIBJISIIOTCSI IIUPOKUMHU U aOCTpPaKT-
HBIMU;

— MPEICTaBIEHbI OJHUM CIIOBOM HIIH
CJIOBOCOYETAHUEM;

— YHUBEpPCAJIbHBI U HE 3aBHUCAT OT
KOHTEKCTa;

— HE MEHSIOTCS C TECUEHUEM BPEMEHH;

— MPEJCTABICHbl Pa3HBIMU TpPHUME-
paMu, KOTOpble OOBEIUHEHBI OOIIUMHU
CBOMCTBAaMH.

VYrnyOnsisch B HOHATUMHBIN amnmapar,
CTOUT TaKXe MPUBECTH HEKOTOpHIE pa3-
TPAHUYCHHUS MEXIY HOBBIMH TEPMHUHAMHU
«KOHUEMNTHBIA METOI» U «KOHLIENTHO-
OpUeHTUpOBaHHOE o0O0ydeHue». IlepBoe
TOHSTHE YyKe, B TO BpeMs Kak BTOPOE
MpEeJICTaBIsIeT COOOM BEKTOP HaIpaBiie-
HUSI BCETO Kypca TOM WM UHOM JUCLIHU-
muHbl. JleictBurenbHo, CBL kak meto-
JMYECKOE HaIlpaBJIeHHE pa3pabaThIBaioCh
JUISL pelIeHHs] HECKOJIbKHUX 3aJa4 00pa3o-
BaHMS: JOCTIDKEHHS COTJIACOBAHHOCTH
y4eOHOr0 TIIaHa, Pa3BUTUS MBIIUICHUS
y4daiuxcsl, a Takxke 6oJiee riryooKoro mo-
HUMaHHUS MMH HM3y4aeMOro maTepuaa.
KoHuenTHO-OprieHTUPOBaHHOE 00yUCHHUE,
MOJAYUHSISICH 3aKOHAM KOTHUTHBHOM IICH-
XOJIOTHH, HAlEJIeHO Ha Pa3BUTHE Y CTY-
JIEHTOB yMEHUSl BBIXOJUTHh 3a MPEJIEIbI
U3y4aeMbIX (aKTOB U MPOU3BOAUTH 0000-
uieHus [ 14].

KoHnenrtHslii MeTOA BBHAY HENO-
ctaTka uH(popManuu 00 OCOOEHHOCTAX
€ro MPAKTUYECKOTO HWCIOJb30BaHUs Ha
JTAHHOM JTare pPa3BUTHUS METOJIUYECKOM
HayKd BCE €lle MILIET CBOE MECTO B CH-
cTeMe TeAaroru4eckoro 3Hanus. [lanHas
npobiieMa npeonpeeisieT akTyallbHOCTh
HacTosIIeH paboThl, a UMEHHO HEOOXOIH-
MOCTh COCTaBJICHHUSI TOJIHOTO ONHCAHUs
CYIIHOCTU JTaHHOTO SIBJICHUS B METOAMKE
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Y CPaBHEHHS KOHIIETITHOTO METOJA C yKe
WCTIOJB3YEMBIMH TE€AarOTHYECKIMH TEX-
HOJIOTHSIMH.

Lens paGoThl 3aKiTIOYaeTCsl B BBISBIIE-
HUM JTUIAKTHYECKOTO TOTEHIMana KOH-
[ETITHO-OPUEHTUPOBAHHOTO  O0y4YEeHUSI U
(bopMyTUpPOBaHNK BO3MOXKHBIX ITyTEH MpH-
MEHEHHs KOHLIENITHOIO METO/]a B TPaKTHUKE
NpernofiaBaHuss WHOCTPAHHOTO sI3bIKa Ha
npuMepe padoTHI ¢ JISKCHYECKUM MaTepra-
JIOM 3KOHOMHYECKOTO IUCKYypCa.

[Ipennomaraerca, YTO pe3yabTaThbl
aHaM3a MMEIOIIUXCS JTaHHBIX TO3BOJISAT
chopmupoBaTh 00bEMHOE MPECTABICHUE
0 KOHIIEITHOM METOJIe, B TOM dYHCIe 00
OCOOCHHOCTSIX TOCTPOCHHUS «OONBIINUX
uzei» — 0a30BBIX YTBEPKICHUH, UCIIOIb-
3yeMbIX MpPU HU3YYEHHUH TEM B paMKax
y4eOHOT0 MpoIiecca, a TaKKe BO3MOXKHBIX
BapHaHTaX CXEMaTHUYECKOTO IpeJCTaBIIe-
HUS KOHLIENTA.

MatepuaJjbl 4 MeTOAbI MCCIeI0Ba-
Hus. B HacTosmieit pabore mcnonab3oBa-
JMCh KaK JIMHTBUCTHYECKHUE, TaK U OO0IIIe-
HAyYHBIE METOJIbI HCCIICIOBAHMS: JIOTHYe-
CKMH aHAJIN3, CHHTE3, KOHIICITHBIA METO/I,
CEeMaHTUYECKHUIA aHaJN3, KOHTCHT-aHAaJH3,
METO/I CIUIOITHOM BBHIOOPKH.

MarepuanaMu HCCIEAOBaHUS CTallU
TPYZABI YUCHBIX, TOCBAIIEHHBIE BOIIPOCAM
KOTHUTHUBHOM JINHTBUCTHKH, a TAaKXkKe Mpo-
O6meme  (GOPMUPOBAHUS  JIEKCHUECKOTO
HaBblka peun. [Ipumeps! (yHKIIMOHUPO-
BaHUS JIGKCEM B paMKax 3KOHOMHYECKOM
TEMAaTHUKH OBLITH B3STHI U3 MyOIHIICTHYC-
cKUX TekcToB xypHana The Economist.

OO0cy:k1eHue pe3yabTaTOB HCCIe10-
Banus. Crenys npaBWiaM TpPUMEHEHHUS
KOHIICTITHOTO ~METO/a, TMPEeroaaBaTesb
IpY U3y4E€HUH HOBOM TeMbl OOBIYHO Mpe|ia-
raeT CTyJAEHTaM CaMOCTOSITEIBHO Chopmy-
JMPOBAaTh KOHKPETHBIE OOIIME YTBEpIXKIe-
HUSA-aKCHOMBI, SIBIISTFOIIUECS BEPHBIMH IS
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JTAHHOTO pasJiena, v 3aTeéM COBMECTHO (B Ma-
pax WIM MHHHU-TpyNNax) OOCYyIuTh WUX.
Heo6xonuMo MOTHBUpPOBATH YYalMXCsl K
MOHUMAaHUIO, & HE K 3alIOMHUHAHHIO (PAKTOB,
MIOCKOJIbKY 3HATh (PAKTBI — 3TO HE LENb 00Y-
yeHust. BaxkHpiMu acriektamu 00y4eHus siB-
JISTFOTCSL YMEHUST:

— (hoKycCHpOBaThCS HA CBA3SIX MEXKIY
dbakTaMHu, KPUTHUYECKH OCMBICIMBATh
dakThl, nenaTh 0000IIeHUS, 00CYXKIaTh
«OOIIBIIINE UACHY,

— BO3BpalaThCsid K KOHIIETITaM, H3Y-
YEHHBIM paHee, 00BEAMHATH TEMBI MaKPO-
KOHIIETITAMU;

— HCIOJB30BaTh UHTEPAKTUBHbBIC Me-
TOAWKH O0yUYEHHUS U CaMOOOYUCHHS.

DOpUKCOH TMpeasiaraeT Cleayrolme
ATamnbl paboThI ¢ KoHIenTamu [1, ¢. 18]:

1) onpenenenune pasnena sl Aajib-
HEHIIero oOCYXJIEHUSI BCEMU YYaCTHU-
KaMU;

2) BbIACNIEHUE Haubosee 3HAYMMBbIX,
WHTEPECHBIX KOHIICTITOR,;

3) cxemMaTU4yecKoe  MpeJCTaBICHUE
KOHIIENITOB, CMEXKHBIX C IICHTPAJIbHBIM;

4) mouck 0000IICHUI-aKCOM ISt
JANbHEHUILIEr0 COBMECTHOTO OOCYXKJIEHUS
CO CTYJICHTaMHU;

5) cocTaBieHuUE KIOUEBBIX BOIIPOCOB,
HAIPABJICHHBIX HA OCMBICICHUE IaHHBIX
00001IeHni i ¥ BO3MOXKHBIA CaMOCTOSI-
TENbHBIA TIOMCK CTYACHTaMH COOCTBEH-
HBIX 00001IeHUH ¥ MPUHIUTIOB (puc. 1).

Teopust

ITpHHITHAITE
u 060061IeHNA

KoHienTe! KoHrientsr

Tembr Tembl

daxrel  Dakrel Daxrel DakTel

Puc. 1. Cmpyxkmypa konyenmuo2o memooa
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K ¢pakTuueckomy Mmatepuainy npu u3y-
yeHuH TemMbl «Market» MoryTt ObITh OTHE-
CEHBI OIpECICHUS OHITUH, CHHOHUMBI,
TUTIOHUMBI, IEPUBATUBBI, YCTOWYUBBIE CO-
yeTaHHs. YK€ Ha dTare NepBUYHOIrO 3Ha-
KOMCTBA C HOBOWl TEMOW HEOOXOIUMO
CTPEMUTBCA CHUCTEMATU3UPOBATh HOBBIC
JIEKCUYECKUE €IUHHUIIBI C TTOMOIIBIO pa3-
JUYHBIX CIOCOOOB HATJISTHOCTH, HAIPH-
MeEp, NPENOAABATENL MOXKET HCIOJIB30-

BaTh CEPBUCHI U TEHEPUPOBAHUS «KAPT
yma» (mindmaps) (puc. 2).

s
atum
class

socio-econdfifié H‘é’%

merchandise

o.
.

market place
® marketplace

trade

shop
®

commercialise
® mart

market«

sell

.
deal A commercialize

food market N
securities industry
store

oGk Hery
Puc. 2. Kapma yma no meme «Markety

YInoMuHaHHE CUHOHUMOB CJIOBa Iie-
J€co00pa3HO C TOYKU 3pPEHUs Pa3BUTHUS
KOMMYHHKATUBHBIX HABBIKOB Y4YalllUXCs,
TaK KaK HMEHHO CHHOHHUMBI, KaK W3-
BECTHO, SIBJISIFOTCSL OTICPAIIMOHHBIMY €JTH-
HUIIAMU, «ITOPOXKTAOIIMMI» HOBOE BBI-
ckaspiBaHue. Kpome Toro, mepexoxm ot
u3ydeHHss (AKTOB K TEMATHYCCKOMY
OCMBICJICHHIO HOBOTO MaTepuajia BO3MO-
KEH YK€ MPU PACCMOTPEHUH CHHOHUMH-
4geckoro psiia. Hampumep, cuHOHUMUYE-
CKUU psAJl IEKCEMBI market MOTYT COCTaB-
JSATh CIEayIoUMe cinoBa: market-place, ex-
change, Stock Exchange, shop, store, ba-
zaar, supermarket, (Chiefly US) super-
store, demand, customer base, call [13,
c. 870]; store, mart, shopping center, gro-
cery store, outlet, mall, stall, stand, empo-
rium, exchange [16, c. 360]; fair, mart, ba-
zaar, souk (Arabic), demand, call, need,
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desire, requirement, trade, business, deal-
ing, commerce, trading, buying and sell-
ing [20]. IlpencraBineHHbIe CJIOBa OTHO-
CATCSI K CICAYIOUIMM TEMaM: MECTO TOp-
ropiu (fair, mart, bazaar, souk, shop,
store), cripoc (demand, call, need, desire,
requirement), TIporiecc TOproBiau (de,
business, dealing, commerce, trading,
buying and selling) n np.

OcraHoBuMcst mozpoOHEe Ha 3Tamne
NOCTPOCHUSI 0000IIeHNI. YdeHble oTMe-
YaroT, 9YTO B TYMaHUTAPHBIX HayKax 3ada-
cTyto 0000meHust ycinoBHbel [1]. Tem He
MeHee TSl Pa3MBIIIJICHUS! CTYICHTaM MO-
T'yT OBITh ITPEICTABIICHBI CICTYIONTUE «aK-
CHOMBI» YKOHOMHYECKOTO JIUCKYpCa:

— People make stuff.

— Both goods and services can be
bought and sold.

— To buy and sell stuff people use
money.

— The study of an economy is called
economics.

— Someone who studies economics is
called an economist

— Being economical means you 're be-
ing sparing or careful with something.

— When an economy is strong, or
good, there are lots of jobs available for
people.

Konuenryanbnass Meradgopa u
CBL. B xoxe o6cyxkaeHuss B3auMOOTHO-
LNICHUM  Y4aCTHUKOB 3KOHOMHYECKOIO
MPOCTPAHCTBA U TMPOIIECCOB Tepepacmpe-
JICIICHUSI PECypCOB TOCPEJCTBOM PpPBIHKA
MOKHO TMPEUIONKUTh YJalluMCsS HAWTH B
WHTEPHET-TIPOCTPAHCTBE MPUMEPHI CUTYa-
LIU{, WUIIOCTPUPYIOIIME  HEKOTOpbIE
0000meHus-akcuomMel.  PaccMoTpum  psif
TaKUX yTBEPKIACHHI:

The free-market economy is a path to
the happiness of society.
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Market is the mechanism for transfer-
ring wealth.

The global market is a reflection of the
social needs.

JlaHHBIC TPEIIOKCHUS  TPEIICTaB-
JSIFOT cOOOHM  KOHIIENTYyabHBIE MOJCITH
Metadop. be3yciioBHO, HagO0 OTMETUTH,
9TO CTYICHTBI CO CpPEAHMM W HH3KUM
YpOBHEM 3HaHUI HE BCET/1a CIIOCOOHBI Me-
Ta)OPUYECKH MEPEOCMBICTUTDh CUTYalluU
HSKOHOMHUYECKOTO IHCKypCa, ITOCKOJIBKY
OHM TIPUBBIKIIM K H3YYCHHIO (aKTHue-
CKOT'0 MaTepHualia i YCBOCHHUIO HOBBIX JICK-
CeM M TpaMMaTHYECKHUX KOHCTPYKIIUH.
Kpome TorO, /U1 yCHENIHOTO OCYIIECTB-
JICHUS JAHHOTO 3aJ[aHHsl YJalIiuMcst Heo0-
XOJIUMO TIOHMMATh MEXaHHU3MBI MeTado-
PHYECKOTO TEePEOCMBICIICHHS (CoueTae-
MOCTB CJIOB M IX TIEPEHOCHBIC 3HAYCHHS).
OpmHako B HaIlleM ciiydae, IMEHHO o0pas-
HOE TPEJICTABIICHUE PBIHKA U PHIHOYHOMN
HSKOHOMHUKU OOECIIEYUBAECT MPOLECC J0-
CTH)KCHHSI TICPBOCTCIICHHOW IIEJIM KOH-
[IENTHOTO METO/a, & UMEHHO MOJHOIICH-
HOT'O M3YYCHHUS JIEKCEMHOT'0 COCTaBa KOH-
IIeTITa «PBIHOKY, & TAKXKE B3aMMO/ICHCTBHE
U (QYHKIIMOHUPOBAHHE €ro COCTABHBIX
SJIMHMII B peur. BCIIOMHUM cXeMy, WILTIO-
CTPUPYIOILYIO BHYTPEHHEE YCTPOMCTBO
KOHIIETITHOTO METOJIa, JEHCTBHUTEIBHO,
UMEHHO WCIOJb30BaHUE MeTadop 3ada-
CTYyI0 TIOOYXIaeT uejoBeKa JAenaTh 0000-
IICHUS] M CBSI3BIBATH BMECTE PEaIUU JKO-
HOMUKH M COITMAIBHOM JKU3HH OOIIECTBA:
free-market economy — happiness, market —
wealth, market — social needs. C gpyroi
CTOPOHBI, MeTaopuyHOE THepeocMbICIie-
HUE OTJICIBHBIX MPEITIOKCHUN TO3BOJISCT
00pa3HO MPEACTaBUTHh HOBBIE TEOpPETHYE-
CKHE BBIBOJIBI, C(HOPMYITHMPOBAHHBIC HA OC-
HOBE IPEIOKEHHOTO KOHTEKCTa.
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Busyaausauusa  koHuenrta. bes-
YCIIOBHO, HCIOJB30BaHUE MeTagop U
CPEJICTB HAIVISIAHOCTH INPHU OpraHHU3aluu
JIEKCEM SIBIISIETCS NPU3HAKOM KpEaTHB-
HOT'O MBIIIJICHUS CTY/ICHTOB, HO BMECTE C
TEM, 3TU TEXHOJIOTMH HE Camollelb KOH-
1enTHoro Meroaa. OHU «OXKUBIISIFOT 3HA-
HUS, KOTOPbIE COCTABIIAIOT CYTh M3ydae-
MO npenMeTHoU obnactu. pyrumu cro-
co0aMy HArJsAHOTO TpeICTaBIeHUsT ad-
CTPAKTHBIX IAHHBIX MOTYT CIIYKHUTh CPaB-
HUTEJbHbIE TAaOJIUIBI CEMHOrO0 COCTaBa
CJIIOB-CHHOHMMOB (puc. 3) M KOHLEMNT-
aptsl [15].

r

Pay Salary Wage (wages) Income

money money money money

from the

from the organization

organization
where you work

from
infestments, job,
government

paid for doing
your job paid for the
) number of days,
paid every hours you work
‘month
3apadoTnan
naara o, ) Aox01

3apnaara (caeabnan)

b V|

Puc. 3. Cpasnumenvnas mabauya cemnozo
€cOCMasa cio6-CUHOHUMOS

«KoHuenT-apT — HampaBJIE€HHE B HC-
KyCCTBE, IpPEIHA3HAYEHHOE [JI1 TOTO,
4yTOOBI BU3YaJIHHO TIEPEAATh UCIO MPOU3-
BEJICHUsI, HO HE (JOpMY WJIM BHEIIHUE aT-
pubyTh» [Tam xe].

Konnenr-apt mo3Bosisier obecrieuu-
BaTh IPOLECC HAMVISAHOCTA C MOMOUIIBIO
CXEMATUYHOTO TMPEICTABICHUS OTAEIb-
HBIX CJIOB, CHHOHHMMOB, a TaK)K€ UX B3au-
MOACUCTBUA Ipyr ¢ apyroM. Ilpensapss
BOIIPOCHI O CTIIOCO0AX 3alIOMUHAHUS CIIOB,
OTPaXaIINX  pPa3IUYHbIE  «OTTEHKH-
IpaHu» TOTO WJIM MHOTO SIBJICHUS, HY>KHO
OTMETHUTh, YTO MPUCYTCTBHE KOHTEKCTA
JUISL WJUTIOCTPALIMY ITPUHIIMIIOB COYETAHUS
KOHKPETHBIX CJIOB BCE K€ €CTh HEOOXO0/11-
Moe yciioBHe (OPMHUPOBAHUS YCTONYH-
BBIX 3HAHUU 110 JAHHOM TEME.

Puc. 4. Konyenm-apm no meme «moyuuy

Kaxk npaBuio, KOHLENT-apT cO3AaeTCs
Ha Ha4yaJbHOW CTaIuu pa3pabOTKH MpPO-
€KTa B Ipoliecce MPOU3BOACTBA (HUITBMA,
KOMITBIOTEPHBIX UT'P, KOMUKCOB JIO0 CO3/a-
Husl puHansHOM Bepcuu. CrenoBaTenbHO,
B METOJMYECKOH Hayke Iejaecoo0pasHo
UCIIOJIH30BaTh TOT CIOCOO HATJISATHOCTH
Ha HAYaJIbHOM JTare Pa3BUTHS JIEKCHYE-
CKOT'0 HaBBIKa — 3TAre CEMaHTU3AINH.

OnmHako HE TOJBKO CJIOBA, HAXOSIITH-
€csl B CEMaHTHUECKUX OTHOIICHUSIX CUHO-
HUMUHU WU THUIEPO-TUIIOHUMHUU, CO3JAI0T
MOJIHOLIEHHOE TPEJICTABIEHUE O BHYTPEH-
HEM ycTpoeHuH KoHrenTa. Obpamasich K
HACJIEAMIO JIGKCUYECKOT0 METO/a, BCIIOM-
HUM O HEOOXOJIMMOCTH M3y4Y€HUsS CIIOBO-
couetanuii (chunks). IloTeHIaN NCTIONb-
30BaHUS TOTOBBIX ()pa3 B paMKaxX KOH-
IENITHOTO METO/Ia pean3yeTcsi B o0ecrie-
YEHUU TMPOIECCa YCBOCHHS TEPBUYHBIX
3HAHUW O TpaMMaTUYECKUX U JIEeKCHYe-
CKHX aCIeKTaX PeuH, a TAaKKe MOCTPOCHUS
TEKCTOB, HalpuMep, B paMKax SKOHOMH-
YECKOW TEMATUKU. B TakoM 3JIeMEeHTapHOU
(dbopMe KOHTEKCTa, KaK «4YaHKW», IPOSIBIIS-
I0TCS CIEAYIOIINE ITPaMMaTUYECKHE KaTe-
TOpUU: BUJl TOJYUHUTEIBHON CBS3H,
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YTBEPKICHUE/OTPUTIAHUE, MOJIaTHHOCTb.
PaccMoTpuM mipuMepsl  CIOBOCOYETAHHI
u3 Texcta «The fanciest vehicles are sell-
ing fast», KOTOpBIi sSBISETCS afanTaruei
ctathu xKypHasa The Economist [19].

Pricey automobiles, particularly lux-
ury cars, have seen a surge in demand de-
spite a slight decline in global car sales. In
2022, global car sales were around 79 mil-
lion vehicles, below the level of a decade
ago. However, the demand for high-end
cars costing over €100,000 ($107,000) has
been growing, with a notable increase in
sales of exclusive luxury cars like Rolls-
Royce and Ferrari. Rolls-Royce reported
an 8 % increase in sales of its high-end
cars, while Ferrari saw a 20 % increase in
sales during the first nine months of the
year. These luxury brands dominate a
profitable niche, with Rolls-Royce selling
over 6,000 cars in 2022 and Ferrari hold-
ing a significant market share in the high-
end car segment.

Cnosocouemanus uz mexkcma:

— The fanciest vehicles are selling
fast

— luxury cars

— to see a surge in demand

— global car sales

— to cost over

— anotable increase

— exclusive luxury cars

— a significant market share

— an average selling price

— powerful engines

— to navigate the shift.

JInst 3akperuieHus: CIIOB MOKHO MC-
MOJIb30BAaTh KJIACCHUYECKUE YIPAKHEHUS,
pa3BUBAIOIIUE DPEUENTHUBHBIE W MPOAYK-
TUBHBIC HaBBIKK CTyneHTOB. [IpuBenem
npuUMep yIpakKHEHUs «3aloJHUTE IPO-
TyCKH.

Fill in the gaps with the words from
the text.
are very ex-
pensive and have high-quality features.

The car dealership is expecting

for electric vehicles.
have been affected by
the pandemic’s impact on supply chains.

The new electric car is expected
$50,000 due to its ad-
vanced technology.

There has been
in hybrid car sales over the past year.

The showroom displayed
luxury cars that were out
of reach for many customers.

Tesla has

gained
in the electric

vehicle industry.

OnenuBanye M KOHUENTHLIA METO/.
be3yciioBHO, BHICOKUI ypOBEHb aBTOHO-
MUU CTYACHTOB IPU CEMAHTH3AINH JICK-
CHUYECKOTO MaTepuaia, a Tak)Ke Ha YPOB-
HAX IIEPBUYHON U BTOPUYHOU CTAJUHU 3a-
KpEeIJIeHUsT MaTepualia HEBO3MOXKHO
MOIIEP)KMBATh UCKIIOYUTEIHHO 32 CUET
BBICTaBJICHUSI OTMETOK IPH BHITIOJTHCHUH
YCIIOBHBIX HJIM JIaXKe€ YCIOBHO-PEUEBBIX
ynpaxxHeHul. s mpenopasartens, Ko-
TOPBIN CleAyeT KOHLENTHOMY METONY,
1[e71eco00pa3HbIM OyIeT HUCTIOJIH30BaAHUE
TBOPYECKUX 3aJaHUI, KOTOpPbIE MOJIETIH-
PYIOT peaIbHYI0 YCTHYIO WJIM TMHUCHMEH-
HYI0O KOMMYHUKAIMIO Ha aHTJIUHCKOM
a3bIKe. TakuM 00pa3oM, BO3MOXKHO 00-
palieHue K CIEIYIOUIUM YIPaKHCHHUSIM:
HaIMCaHue dCcce, Co3JaHue KoJUlaxa, BU-
JICOTIPE3EHTAIUS 110 TEME.

Opnna U3 BO3MOXHBIX (OpM TBOpuUE-
CKOM aKTUBHOCTEW MOKET BBITJISLIETD Clie-
nyromuM odpa3zom. Write an essay on the
topic: «Global marketing is a positive
trend as it helps companies to expand their
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business all over the world as efficiently as
possible».

Use as many new words and colloca-
tions as possible.

Stick to the following plan:

— Paraphrase the statement;

— Give 2 reasons for;

— Give 2 reasons against;

— Express your view on the problem;

— Summarize the main points.

BeiBoabl. KoHnenryaabHO-OpUEHTH-
poBaHHOE 00y4eHHe YyacTo Oazupyercs Ha
TEXHOJIOTHUSX, MPUCYIIUX JIEKCUYECKOMY,
KOMMYHHKAaTUBHOMY U  ayJIHOBH3Yyallb-
HOMY MeTony. OTHaKO HOBH3HA KOHIIETIT-
HOTO METO/a HEOCTOPHMA, IOCKOIBKY
JaHHAs TPAEKTOpHsI OOYYCHHS TOpa3y-
MEBaeT IOCTOSHHOE TIOMIOJTHCHHE MEH-
TaJIHHOTO JICKCUKOHA YYaIIUXCsl He3HAKO-
MBIMH JICKCHUYCCKHUMH €IMHUIIAMH, TJIaB-
HBIM 00pa30M C TOMOIIBIO PabOTHI C dIie-
MEHTapHbIMU (POpMaMH KOHTEKCTa (CJO-
BOCOUYETAHUSIMHU) U ayTCHTUYHBIMHA CTATh-
SIMH Ta3€eT U )KYPHAJIOB.

Bonpoc n3ydyenust BHyTpeHHENH CyIl-
HOCTH KOHIIENTa, O€3yCIOBHO, SBISIETCS
KJIFOYEBBIM, BMECTE C 3TUM YYCHBIC pa3-
pabaThIBAIOT CETOJHS pPa3JIUYHBIC CIIO-
COOBI CXEMaTH3allMi ¥  HATJISJIHOTO
MPEJCTABIICHUS BHYTPEHHEH CTPYKTYPHI
MEHTQJIBHOTO 3HaHWs. Pa3BuBasch B

pyciie JaHHOW KOHIENIWU, yYCHBIE U
MPaKTUKYIOIINE TPETNoJaBaTeNId IbITa-
I0OTCSI HAaWTH HOBBIE IYTH MOTHBAIUU
CTYyIIEHTOB K CamMOOOy4YeHHIO, IOHCKY
HanOoyiee ONTHUMANBHBIX IyTEH YyCBOe-
HUS 3HAHUS, UCTIONB3YS IIPU ITOM JICKCH-
Korpauueckue AaHHbIE U (parMeHThI
peanbHOW KOMMYHHUKaUMM (ompenene-
HUSA CJIOB, CHHOHHUMBI, IEPUBATHBHI, KOH-
TEeKCT ynorpebinenusi). Takum oGpazom,
mepel COBPEMEHHBIM IpernoiaBaTeseM
BCTAeT 3a/7a4a HEe TOJBKO CO3JaHMs METO-
JTUYECKUX MOJI00POK PECYpPCOB ISl U3Y-
YeHUsI TEM, HO U CBOETO poja «0a3 JmaH-
HBIX» CEPBUCOB U CANTOB JJII CAaMOCTOSI-
TETBHOTO TIOWCKA CTYACHTaMH KOHTEK-
CTOB yIOTPEOICHUS CIIOB U JaTbHEHIIIETO
BU3YaIHHOTO O(QOPMIICHHSI HOBOTO MaTe-
puaa mocpeacTBOM OHJIAH-CEPBHCOB.

Brlenepeuncinenuble TpUeMsbl, CO-
CTaBISAIOIINAE CUCTEMY KOHIIENTHO-OpH-
€HTUPOBAHHOTO 00y4eHus, 6€3yCI0BHO,
HEOOXOIMMO BHEIPATH B Ipolecc o0y-
YeHUSI MHOCTPAHHOMY SI3BIKY ITPU OCBOE-
HUM Ka)XKJI0OM TE€Mbl U KaXJOTro pasjeia
Kypca. B aTom ciyuyae B co3HaHUU CTy-
JICHTOB TIPOUCXOJNUT PACUIMPECHHE TPE/I-
CTaBJIeHUs1 00 U3y4yaeMOM SIBJICHUU Jeil-
CTBUTENBHOCTU («Oonblliie umaen») u
GopMHUPYIOTCS HOBBIE METANpEAMETHBIE
CBSI3H.
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V. V. Koroleva, M. S. Rumyantseva

THE POSSIBILITIES OF USING THE CONCEPTUAL METHOD
IN ENGLISH CLASSES WITH STUDENTS AT A UNIVERSITY
(USING THE VOCABULARY OF ECONOMIC DISCOURSE
AS AN EXAMPLE)

This article discusses the process of introducing a conceptual method into the practice of
teaching English at a university when teaching students. The relevance of the research is due to
the need to find ways to systematically study both individual lexical units and phrases and
phrases included in a specific concept at a university. The purpose of the work is to assess the
potential of the conceptual method in the formation of lexical skills when studying the topic of
“Marketing” with students. The definition of concepts is given: conceptual method and con-
cept-oriented learning. The features of working with lexical material at each stage are analyzed:
semantization, primary and secondary fixation of lexical material. Research methods include
synthesis and analysis, logical method, and content analysis method. The material for the study
was theoretical research in the field of foreign language teaching methods, as well as authentic
articles by The Economist magazine. As a result of this work, methods of visual visualization
in the study of concepts were presented, ideas were proposed for the formation of students'
general cultural views about the concept of the market and market mechanisms.

Keywords: conceptual method, concept-oriented learning, conceptual metaphor, mental
lexicon, economic discourse, big ideas, semantics, lexeme, lexical skill.
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